
Environmental Communication

At Calsonic Kansei, we make sure to disclose environmentally related information to society as 
well as communicate with every stockholder supporting us to deepen friendship and contribute 
to a society framework that can be trusted.

By having each employee of the Calsonic Kansei Group involving themselves in environmental 

related volunteer work, we not only contribute to the local region and society, but work alongside 

everyone in the local community.

Communication with Local Regions and Society

①

⑦ Other

on the air conditioner 
assembly line as part of 
Social Science education.

1

Ministry of the Environment Tour

 (CK Yoshimi Plant)

② Participation in campaign to prevent illegal 

dumping in Kanagawa Prefecture (CK Atsugi Plant)

③ Local junior high school students get practical 

workplace experience (CK Gunma Plant) 

Plant tour by local elementary students 

(CK Yoshimi Plant)

④

⑤ Environmental conservation activities for the general 

public at the Autumn Festival 

(CKF Nihonmatsu Plant)

⑥ Local area clean-up activities (Participation in the 

Tonegawa River system Clean Campaign)

(CK Gunma Plant ∙ CKP Itakura Plant)
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Environmental Communication

(1) Community Partnership Activities
Activities that appeal to environmental efforts in areas 

adjacent to plants

①Assessment Items and Results of FY 2008 Activities

Explanation to our Stockholders

No.1
No.2

No.3

2

Community Partnership Activities & Green Partnership Activities3
Starting in FY 2008, Community Partnership Activities and Green Partnership Activities began as environmental 

efforts in the Production Department. Below the completion (%) of each activity, assessment items, and special points 

are shown, and activities are implemented with an aim of achieving 100% completion in 2010, based on FY 2007. 

× 100
Actual assessment point

 Total standard assessment point

Targets are all CK plants, and affiliated companies.

Assessment Items
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08 Results

Community Partnership: achievement (%) of
FY 2008 activities

(2) Green Partnership Activities
We aim for strong corporate image and reducing environ-

mental risk through the 3 environmental cleaning chain 

activities as well as accident prevention activities by the 

production department and the partnered companies.
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Green Partnership: achievement (%) of
FY 2008 activities

3 Environmental Cleaning Chain

①Assessment Items and Results of FY 2008 Activities

Our company promotes global environmental activities based on 

the 3 Environmental Cleaning Chain above.

We include our environmental efforts in our mid-term report, actively promoting environmental conservation activities 

to our stockholders.

District (Plant)  Completion (%) = 

Supplying Information with Our Website.

Explaining environmental efforts to plant 

visitors.

Explaining environmental efforts at external 

lectures.

Environmental activities contributing to regions.

1. 

2. 

3. 

4.  

25

25

25

25

100

Reduce CO2 through CO2 management

Efficiently use the resources during production process

Reduce emissions of the VOC coating through

emission management

Atsugi Gunma Oppama Yoshimi Kodama Average

Assessment Items
Standard

Assessment
Points

1. 

2. 

3. 

4.  

20

20

50

10

100Total points

Efforts toward all partner companies entering 

the premises.

Requesting cooperation in preventing 

environmental mishaps and 3 environmental 

cleaning chain activities.

The cooperation request process is standard-

ized and operational.

There is a process to promote the activities.
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(1) Supplying Information with Our Website

The environmental efforts of Calsonic Kansei are published on our website.

(2) Publication of the Environmental Report
It is our responsibility as a business to disclose our environmental efforts and accomplishments in an “Envi-

ronmental Report”. By issuing an environmental report, we widely promote the content and accomplish-

ments of our environmental efforts.

②Examples of activities

[Efforts for expansion to partner companies on the premises]

Expansion descriptions at partner company liaison meetings

Communication with Society4

Communication with Our Employees5

(Education textbooks) Briefings to partner companies

(1) Providing Information Aimed at Our Employees Through Intranet Advertising

Timely supply of information to our employees and related companies using “Environment” section in the 

Global Square (intranet advertising created for our employees).

(2) Efforts in Our Office
The implementation of “COOL BIZ” enables our employees to share an awareness of environmental prob-

lems such as global warming. For the four months from June to September, we recommend our employees 

dress casually and without a necktie, as far as is acceptable in society. This enables us to set our office air 

conditioning to 28°C, and reduce energy consumption.
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